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Abstract: This article aims to describe the da'wah activities of Indonesian 
Muslim communities on social media—specifically in producing, distributing, 
and consuming religious information—amidst the growing trend of 
Islamophobia and the negative framing of Islamic news in Western mass 
media. This study employs a literature review approach and utilizes the 
participatory culture theory proposed by Henry Jenkins to analyze the data. 
The results of this study indicate that the active participat ion of Indonesian 
Muslims on several social media platforms, such as Instagram, TikTok, 
YouTube, and Twitter, reflects an increase in the creativity of da'wah among 
Indonesian Muslims. In addition, their active participation in cyberspace 
represents an effort to build relationships, engage in collaborative da'wah, 
and formulate identity. However, their activities on social media also have 
negative impacts—namely, the potential distortion of religious messages, as 
not all digital da'wah content creators possess the necessary competencies 
and religious authority. 
Keywords: Social media, da’wah activity, Muslim Identity, participatory 
culture. 

Abstrak: Artikel ini bertujuan mendeskripsikan bagaimana aktivitas dakwah 
masyarakat Muslim Indonesia di media sosial dalam memproduksi, 
mendistribusikan, sekaligus mengonsumsi informasi keagamaan di tengah 
kecenderungan Islamofobia dan framing negatif pemberitaan Islam di media 
massa Barat. Menggunakan pendekatan studi pustaka dan kerangka teori 
budaya partisipatif (participatory culture) yang dikembangkan Henry Jenkins 
dalam menganalisis data, studi ini menemukan bahwa partisipasi aktif 
masyarakat Muslim Indonesia di beberapa platform media sosial, seperti 
Instagram, TikTok, YouTube, dan Twitter, menunjukkan telah 
berkembangnya kreativitas umat Islam dalam berdakwah. Selain itu, 
partisipasi akif mereka di dunia maya merepresentasikan usaha untuk 
membangun relasi atau dakwah kolaboratif dan merumuskan identitas. 
Namun demikian, aktivitas mereka di media sosial juga memuncu lkan 
dampak negatif, yakni memungkinkan terjadinya distorsi pesan keagamaan 
karena tidak semua content creator dakwah digital memiliki otoritas dan 
kompetensi keagamaan. 
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